PrROFILE

The JAL Group is Japan'’s leading air transportation group, resulting from the integration of Japan Airlines and Japan
Air System on October 2, 2002. On April 1, 2004 the Group was reorganized under a single “JAL/Japan Airlines”
brand, with Japan Airlines Domestic handling domestic passenger operations and Japan Airlines International re-
sponsible for international passenger and cargo operations. Our ultimate objective is to build an operational struc-
ture bringing together the holding company and operating companies as a single entity.

Proud to be the largest domestic network in the industry, we bring peoples, their cultures and their hearts closer to-
gether, contributing to peace and prosperity in Japan and beyond. All this is predicated on a relentless commitment
to flight safety. We strive to become a world-class air transportation group, one that is consistently chosen by our
customers, and maximizes corporate value in pursuit of our fundamental policy of sharing the value we create with
all our stakeholders. The JAL Group now is spreading new wings of trust, preparing for a renewed push forward.

1. We will prioritize safety and quality.
2. We will think and act from the standpoint of the customer.
3. We will strive to maximize corporate value.

4. We will fulfill our responsibility as a corporate citizen.
5. We will appreciate hard work and take on a positive attitude.
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