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Life with
More Places to
Call Home

Thank you for flying with Japan Airlines.
Picture this: you finish up work on Friday
and head to the airport. You’re heading north-
east, to the charming Tohoku region of Japan,
where over the weekend, you hang out with
locals, join events like festivals, and more. On
Tuesday, refreshed and re-energized, you
head back to Tokyo, and back to work.
While this may sound like idle musings on
my part, such “dual-region living”—a life-
style where one moves between multiple re-
gions, rather than being tied to a single
place—is gaining attention in recent years.
Such a choice used to be inconceivable, but
as remote work environments mature and
people place more value on shaping their
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own lifestyles, it is slowly turning into a re-
alistic option.

Although dual-region living enables di-

verse lifestyles, it also presents challenges,
like travel and accommodation costs. The
JAL Group has therefore launched a new
initiative with a mileage-based system
to lighten the burden of the travel in-
volved. Last year’s program was very
well-received, with applications ex-
ceeding three times the available slots.
“I realized that being surrounded by in-
formation and things doesn’t necessarily
make a person happy.” “I made new connec-
tions that gave me a sense of well-being.”
“Seeing my child running around made me
glad I came.” Hearing such words from peo-
ple in their 20s, all the way to their 60s, I am
honestly amazed at the absence of age barri-
ers, and I also realize that there really is po-
tential for people to have more than one
place to call “home.” My own hometown is
Fukuoka, a place of comfort where I can re-
lax among familiar surroundings, friends,
and culture. However, no matter how old I
get, I want to keep feeling excited about this
new concept of having a “second home-
town,” wherever that may be.

When new people arrive, they energize
the communities they join, and the new con-
nections each person makes enrich both
their work and personal lives. I believe du-
al-region living has that power. Over the
next fiscal year, we plan to expand our target
areas further and provide even greater sup-
port to those seeking their own “second
hometown.”

As the season begins to change, take a mo-
ment to consider the kind of place you want
to spend your time from now on. That re-
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flection might just become your next step,
and the JAL Group will continue to be there
for you if and when you decide to take it.
We look forward to serving you on your

next flight.
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President and
Group CEO

TOTTORI
Mitsuko

Born in Kurume, Fukuoka in 1964. Joined JAL in April 1985 as a cabin
attendant. Appointed vice president of the Cabin Safety Promotion
Department in 2019, executive officer and senior vice president of the Cabin
Attendants Division in 2020, managing executive officer and senior vice
president of the Cabin Attendants Division in 2022, senior managing
executive officer and senior vice president of the Customer Experience Divi-
sion in 2023, and representative director, senior managing executive officer,
and group chief customer officer (CCO) in June 2023. Assumed her current
position in 2024. Loves listening to music and watching historical dramas.
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